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MARKETING MANAGER  
 

The Oratory Preparatory School (OPS) is a Roman Catholic day and boarding school for 

boys and girls from 3 to 13. Founded by Saint John Henry Newman in 1859, the school 

welcomes both staff and pupils of other denominations and faiths. There are around 

400 pupils in the school, 300 of them in prep, and 100 in the pre-prep part of the school. 

The school is set in 60 acres of beautiful countryside on the edge of the Chiltern Hills, 

nine miles north of Reading. The school opened a new Nursery building - Little Oaks – in 

January 2014. 

 

JOB DESCRIPTION 

 

As Marketing Manager, you are responsible for the marketing and communication 

strategy to support local, national and international recruitment at OPS. Working in 

close partnership with the Registrar and with support from the Bellevue marketing team, 

you will lead on the implementation of initiatives and activities that drive recruitment 

and promote word of mouth and parent satisfaction.  

The position requires a flexible and goal driven “all-rounder” with an entrepreneurial 

spirit, a strong work ethic and a drive to build a strong brand presence for OPS. We are 

looking for a person who is self-motivated, creative and has a sincere interest in other 

people. With a strong focus on goals and detail-orientation, this role provides you with a 

great deal of responsibility and autonomy. If you enjoy working hard and are motivated 

by seeing the results of your efforts, this position will both challenge and inspire you.  

In this role you will report directly to the Headmaster, with close links to the Bellevue 

central marketing team as a member of its wider team.   

 

THE MARKETING MANAGER IS EXPECTED TO: 

 

 Design an annual strategic marketing plan based on annual market research 

 Implement and lead the marketing strategy to ensure effective channels to 

market and timely executed activities/campaigns 

 Drive pupil recruitment and retention through marketing and communication 

initiatives to ensure targets are met 

 Manage the marketing budget and track ROI to ensure good channel 

investments  

 Ensure a strong brand message and positioning through a clear communication 

mix and PR strategy 

 Manage and lead the digital strategy through website, social media, listings 

and online campaigns 

 Keep relevant statistics on all aspects of the admission and re-enrolment process 

and channel performance, and produce monthly KPI reports  

 Work closely with staff on parent communication and regular newsletters  

 Support the Admissions Registrar through ensuring strong admissions processes 

and procedures are in place 
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 Support the international recruitment strategy through working closely with 

Head of School and admissions on geographic targeting, agent management 

and recruitment trips 

 Promote and build good relationships with outside institutions or groups such as 

nurseries and relocation agencies 

 Plan, promote and execute school events such as open days, induction events, 

school tours and parent events 

 Draft, collate and edit copy for marketing materials including newsletters, 

prospectus, parent handbooks, flyers and adverts 

 Liaise with printers, designers and suppliers for marketing collateral and digital 

requirements 

 Conduct research and analysis through annual parent and pupil surveys and 

focus groups, to ensure parent and pupil satisfaction at your schools are 

maintained and issues are identified and dealt with. 

 

 

 

QUALIFICATIONS AND REQUIREMENTS 

 

 Minimum of 5 years’ work experience in marketing, PR and communications. It is 

not essential to have a background in education, but it could be an advantage 

 Proven track record of leading and executing successful campaigns and 

marketing initiatives  

 Excellent communication skills with fluency in English 

 A team player with strong interpersonal and communications skills 

 Organised and able to keep on top of many details and prioritise effectively 

 Creative with excellent writing, editing and proof-reading skills, with the ability to 

produce well formatted newsletters, programmes and presentations 

 Working knowledge of using online content management programmes and 

social media 

 You will also be extremely sales-minded, energetic and positive  

 Bachelor degree or completed an education, ideally within marketing or 

communication 

 You are an all-rounder and you enjoy doing daily administrative routines as 

much as creating new marketing ideas or finding solutions to problems 

 

 

This is a full-time, year round position. The successful candidate must be able to commit 

to working occasional weekends and late evenings as and when required.  

Start date: September 2020 (negotiable)  

Salary: c. £30,000 depending on experience       

 

APPLICATIONS 

 

Please send your applications together with a covering letter to Human Resources, The 

Oratory Prep School at humanresources@oratory.co.uk. 

 

 
The Oratory Preparatory School  is committed to safeguarding and promoting the welfare of children. Applicants must be 

willing to undergo checks with past employers and the Disclosure and Barring Service. 
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